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The Effects of Symmetry in Marketing and Neuroscience

Prof. Dr. Seda Yildirim
Namik Kemal Universitesi, iktisadi ve Idari Bilimler Fakiiltesi, Isletme
sedayildirim@nku.edu.tr

Dog. Dr. Seda H. Bostanci
Namik Kemal Universitesi, iktisadi ve Idari Bilimler Fakiiltesi, Siyaset Bilimi ve Kamu Y 6netimi
Bolimi
shbostanci@nku.edu.tr

Prof. Dr. Seyfettin Erdogan
Istanbul Medeniyet Universitesi, Siyasal Bilgiler Fakiiltesi, Iktisat
seyfettin.erdogan@medeniyet.edu.tr

The Effects of Symmetry in Marketing and Neuroscience

ABSTRACT: Symmetry refers to a harmony based on similarities between different surfaces and
dimensions of an aesthetically appropriate form. Although aesthetics is expressed as the science of
beauty, today it is accepted that incompatible and even disturbing but impressive works of art are also
accepted as aesthetic by the art authorities. From this point of view, the ideal aesthetic can define an
effective artistic product with high communication power beyond providing shape-ground relations,
form perfection and symmetry. In the matter of aesthetic value there must be an object and an observer
communicating with object. Perception of the observer and making an aesthetic judgment make a kind
of aesthetic value debatable. Symmetry and asymmetry are therefore aesthetically acceptable features
today. Symmetry can generally be expressed as a perceptual fulcrum as a result of human
communication with space. When this situation is interpreted in Gestalt terms, a relation of order and
symmetry is sought in the relation between figure and ground in visual and perceptual organization.
Thus, it can be stated that people in the world seek visual symmetry in terms of neuroscience.
Neuroscience has also become an important concept in terms of marketing. The goal of marketing
includes the most desirable product for the customer to be purchased more by highlighting it in
competitive markets. When the subject is considered from this point of view, it also increases the
likelihood of a product being attractive visually. Thus, symmetry and neuroscience can be expressed
as guiding tools in terms of visualization in marketing. The field of marketing has been highly
influenced by neuroscience and the concept of neuromarketing has become a concept in this field. The
aim of this study is to discuss the relationships between these three concepts. In this discussion, a
literature search will be conducted, including critical approaches.

Key Words: Marketing, neuroscience, neuromarketing, symmetry, aesthetics
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Analysis of Ferroresonance Phenomena in Electric Power Network with a Symmetrical
Approach

Prof. Dr. Tahir Cetin Akinci
Istanbul Teknik Universitesi, Elektrik Elektronik Fakultesi, Elektrik Muhendisligi

Prof. Dr. Alfredo Martinez-Morales
University of California, WCGEC, Elektrik Muhendisligi

Prof. Dr. Omer Akgun
Marmara Universitesi, Teknoloji Fakultesi, Bilgisayar Muhendisligi

Prof. Dr. Veselina Nedeva
Trakia University, Teknoloji Fakultesi, Elektrik Muhendisligi

Prof. Dr. Amir Tokic
University of Tuzla, Teknoloji Fakultesi, Elektrik Muhendisligi

ABSTRACT: Ferroresonance over voltage event in electrical power systems is an undesirable event
that causes great damage to electrical power lines and equipment. Electrical power distribution and
transmission authorities want to protect the power network by shortening the line lengths and
increasing the number of substations on the system in order to prevent this undesirable destructive
event in the energy transmission and distribution lines. There are also different ways to protect the
ferroresonance phenomena. The result of ferroresonance, on the other hand, creates destructive effects
for the electrical network since it has over voltage/current values. This study is not focused on
protecting the ferroresonance phenomena in power transmission lines. Ferroresonance data formed in
this study were examined and evaluated characteristically. In this study, firstly, a real power system is
modelled and possible ferroresonance phenomena are simulated. While the simulation scenarios here
are being made, the risk analysis of the real electric power system is also made. In the analysis, voltage
data in the electric power network were examined and the conditions before and after ferroresonance
phenomena were analyzed. Here, the results of the analysis are interpreted from a symmetrical point of
view. The Fourier spectrum-based analyses we used clearly revealed pre-ferroresonance,
ferroresonance event, and after. When analyzed in terms of symmetry, it has been observed that the
results are compatible with before ferroresonance phenomena and after ferroresonance in different
scenarios. When the spectrum analysis graphs are examined, the frequency changes of the
ferroresonance regime are clearly distinguished. In addition, the data collected from the scenarios
created on the model were analyzed and compared with the Wigner-Ville method, Welch method,
frequency-power analysis and spectral methods, which are among the higher order spectral analysis
methods. In the study performed, both the simulation and cumulative analysis results showed
symmetrical results compatible with the ferroresonance character.

Key Words: Ferroresonance, Electric Power system, symmetry, Wigner-Ville, Spectrum.
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G7 ULKELERINDE KAMU HARCAMALARI iLE VERGI GELIRLERI ARASINDAKI
ILiSKIi: SIMETRIK VE ASIMETRIK NEDENSELLIK TESTLERINDEN KANITLAR

Dog. Dr. Gamze Yildiz SEREN
Namik Kemal Universitesi, iktisadi ve Idari Bilimler Fakiiltesi, Maliye

} ' ~ Dog. Dr. Osman GEYIK
Dicle Universitesi, Iktisadi ve Idari Bilimler Fakiiltesi, Siyaset Bilimi ve Kamu Yonetimi Bolimii

) Dr. Ogr. Uyesi Ahmet KOSTEKCI
Firat Universitesi, Iktisadi ve Idari Bilimler Fakiiltesi, Maliye

OZET: Bu ¢alismada, kamu harcamalar1 ile vergi gelirleri arasindaki simetrik ve asimetrik
nedensellik iliskilerinin tespit edilmesi amaglanmigtir. Kamu harcamalari ile vergi gelirleri arasmdaki
nedensellik iligkilerinin tespit edilmesi i¢in 1990-2021 donemine iliskin yillik veriler baz alinarak G7
iilkelerinden olusan bir veri seti kullanilmistir. Bu kapsamda Granger ve Yoon (2002) sakl
esbiitiinlesme testi, Hacker ve Hatemi-J (2012) bootstrap simetrik nedensellik testi ve Hatemi-J (2012)
bootstrap asimetrik nedensellik testinden yararlanilmistir. Analizlerden elde edilen bulgulara gore,
kamu harcamalari ile vergi gelirleri arasinda simetrik bir nedensellik iliskisi bulunamamistir. Ancak
Hatemi-J (2012) asimetrik nedensellik iliskisi bulgularinda, degiskenlere ait pozitif ve negatif soklar
arasinda asimetrik nedensellik iligkisi gézlemlenmigstir. Kamu harcamalar1 ve vergi gelirleri arasinda
ortik iligkilerin oldugunu gosteren bu sonug, G7 iilkelerinde makroekonomik hedeflere ulagma
noktasinda harcama ve vergi degiskenlerinin 6nemli birer mali ara¢ oldugunu gostermektedir.

Anahtar Kelimeler: Kamu Harcamalari, Vergi Gelirleri, G7 Ulkeleri, Simetrik ve Asimetrik
Nedensellik

THE RELATIONSHIP BETWEEN PUBLIC EXPENDITURES AND TAX REVENUES IN G7
COUNTRIES: EVIDENCE FROM SYMMETRIC AND ASYMMETRIC CAUSESITY TESTS

ABSTRACT : The purpose of this research is to determine the symmetric and asymmetric causality
relationships between public expenditures and tax revenues. A data set of G7 countries based on
annual data from 1990 to 2021 was used to determine the causal relationships between public
expenditures and tax revenues. Granger and Yoon (2002) hidden cointegration test, Hacker and
Hatemi-J (2012) bootstrap symmetric causality test, and Hatemi-J (2012) bootstrap asymmetric
causality test were all used in this context. According to the analysis' findings, there is no symmetrical
causality relationship between public expenditures and tax revenues. However, an asymmetric
causality relationship was observed between positive and negative shocks belonging to the variables in
the findings of Hatemi-J (2012). This finding, which indicates that there are implicit relationships
between public expenditures and tax revenues, indicates that expenditure and tax variables are
important financial instruments in achieving G7 macroeconomic targets.

Keywords: Public Expenditure, Tax Revenue, G7 Countries, Symmetric and Asymmetric Causality
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KOBI’LERDE ETKIN BiR NAKIT YONETIMIi iCIN URUN BAZLI MALIYETLERE
ENDEKSLI NAKIT BUTCESININ OLUSTURULMASI

(")gr.uGiir. Dr. Engin MERi'C
Trakya Universitesi, Rektorliik, Isletme

OZET: Ulkemizde finansman kaynaklarma ulasmanin giigliigii, finans kuruluslarinin proje yerine
teminata dayali krediler vermesi gibi zorluklarin yaninda, finansman maliyetlerinin son derece yiiksek
olusu, tiim isletmeler igin iiretim maliyetlerini artirict olumsuzluklardir. KOBI’lerin ise, finansman
kaynaklarmma ulagimi teminat verme yetersizliginden dolay1r ¢ok daha zordur, bu agidan nakit
yonetimine ¢ok daha fazla ihtiyaglar1 oldugu bir gercektir. Bu agidan finansmana erisimleri daha kolay
olan, teminat verebilen kurumsal isletmelere kiyasla KOBI’lerin nakit ydnetimi iizerinde dnemle
durmalar1 gerekmektedir. Iyi bir nakit ydnetimini ise ancak iyi bir nakit biitgesi ile gergeklestirmek
miimkiindiir. Caligmanin amact mikro ve kiiciik dlgekli KOBI’ler igin nakit ydnetiminin 6nemini
ortaya koymak ve etkin bir nakit biitgesi yonteminin olusturulmasina yonelik katkida bulunmaktir. Bu
amagla mikro ve kiiglik dlgekli KOBI’lerin nakit ydnetimine katki saglayacag: diisiiniilen nakit biitgesi
lizerinde ampirik bir caligma yapilmustir. Calismada donem basi nakit mevcudu, nakit girisleri
hesaplamalarma yer verilirken nakit biitgesinin Onemli bir bolimiinii olusturan nakit ¢ikislari
hesaplamasi ise Siirece Dayali Faaliyet Tabanli Maliyetleme (SDFTM) yontemine gore hesaplanmig
iiziin bazli maliyet hesaplama tablolar1 iizerinden; Direkt ilk Madde ve Malzeme Giderleri, Direkt
Iscilik Giderleri, Genel Uretim Giderleri ve Faaliyet Giderleri baslhiklar1 altindaki harcamalarin
anlagilmis 6deme vadeleri g6z Oniinde tutularak yapilmistir. Ayrica biitge donemi iginde degisen
siparig ve Uretim adetlerine gdre nakit biitgesinin hizla revizyonuna imkan saglayacak uygulama
iizerinde durulmustur. Elde edilen sonuglara gore yapilan ¢alismanm KOBI’lerde nakit yonetimine
katkis1 olacagi goriilmiistiir.

Anahtar Kelimeler: KOBI, Maliyet, Nakit Yonetimi, Nakit Biitcesi

CREATING A PRODUCT-BASED COST-INDEXED CASH BUDGET FOR AN EFFECTIVE
CASH MANAGEMENT IN SMEs

ABSTRACT: In our country, in addition to difficulties such as the difficulty of accessing financial
resources, the financial institutions' giving collateral-based loans instead of projects, the extremely
high financing costs are the negativities that increase the production costs for all businesses. SMEs, on
the other hand, are much more difficult to access financing resources due to their inability to provide
collateral, it is a fact that they need cash management much more. In this respect, SMEs should
emphasize cash management compared to corporate enterprises that have easier access to finance and
can provide collateral. A good cash management is only possible with a good cash budget. The aim of
the study is to reveal the importance of cash management for micro and small scale SMEs and to
contribute to the creation of an effective cash budget method. For this purpose, an empirical study was
conducted on the cash budget, which is thought to contribute to the cash management of micro and
small-scale SMEs. In the study, while calculations of cash availability and cash inflows at the
beginning of the period are included, the calculation of cash outflows, which constitute an important
part of the cash budget, is based on the long-based cost calculation tables calculated according to the
Time Driven Activity Based Costing (TDABC) method; expenditures under the headings of Direct
Raw Material and Supplies, Direct Labor Expenses, General Production Expenses and Operating
Expenses are made by considering the agreed payment terms. In addition, the application that will
allow the rapid revision of the cash budget according to the changing order and production numbers
during the budget period has been emphasized. According to the results obtained, it has been seen that
the study will contribute to cash management in SMEs.

Key Words: SME, Cost, Cash Management, Cash Budget
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KURUMSAL KALITE EKOLOJIK AYAK iZi ILISKIiSININ INCELENMESI. AB
ULKELERINDEN KANITLAR

Doktora Ogrencisi Muhammet Bahri Kirike¢1
Gaziantep Universitesi, Iktisadi Idari Bilimler Fakiiltesi, Iktisat

OZET: Cevre nesiller boyu kullanilan ve nesiller arasinda aktarilan kit bir kamu kaynag1 oldugundan
korunmasi ve siirdiiriilebilir bir sekilde kullanilmasi 6nem arz etmektedir. Cevre tahribatinin
Onlenmesi, ¢evrenin kullanilmasinda verimliliginin arttirilmas1 bir¢ok bilimsel faaliyet alanini
kapsamina girdigi gibi ekonominin de ilgi alamina girmektedir. Cevrenini siirdiiriilebilir, etkin bir
sekilde kullanilmasi i¢in ¢esitli ekonomi politikalar1 6nerilmektedir. Cevre ve ekonomi arasindaki
iligki iktisat okullar1 agisindan farkli perspektiften ele alinmaktadir. Bu ¢alismada kurumcu iktisat
perspektifinden ¢evre ve ekonomi arasindaki iliski degerlendirilmektedir. Calismada ¢evre gdstergesi
olarak ekolojik ayak izi serisinden faydalanilmaktadir. Caligmanin ana motivasyonu g¢evre ve
ekonomik biiyiime iligkisine kurumcu bir yaklasim bi¢imi gelistirilmesi hedeflenmektedir. Bu
dogrultuda calismada Avrupa Ulkeleri iizerine ampirik bir incelme yapilacaktir.

Anahtar Kelimeler: Cevre, Ekolojik Ayak izi Kurumsal Kalite, Panel Analiz, Avrupa Birligi

Investigation of the Relationship of Institutional Quality Ecological Footprint. Evidance From
EU Countries

ABSTRACT: Since the environment is a common resource for generations and is a limited source of
public use among generations, it is important to protect and use it sustainably. The prevention of
environmental damage and, increasing efficiency in the use of the environment, is a part of many
scientific activities, as well as an interest in the economy. Various economic policies are
recommended for sustainable, effective use of the environment. The relationship between the
environment and the economy is discussed from a different perspective in terms of economic doctrine.
This study evaluates the relationship between the environment and the economy from the institutional
economic perspective. The study uses the ecological footprint series as an environmental indicator.
The main motivation of the study is to develop an institutional approach to the relationship between
environmental and economic growth. In this respect, an empirical examination of European countries
will be conducted.

Key Words: Environment, Institutional Quality, Panel Data Anlaysis, European Union
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DUSUK VE ORTA GELIRLi ULKELERDE EGIiTiM VE TUTUN KULLANIMI

Doktora Ogrencisi M. Utku Ozmen
TOBB Ekonomi ve Teknoloji Universitesi, Sosyal Bilimler Enstitiisii, Iktisat

OZET: Sigara tiiketimi farkli sosyoekonomik faktdrden etkilenmektedir. Ayrica sigara tliketim
oranlar1 toplumun farkli kesimlerinde farklilagsmaktadir. Bu farklilasma da birtakim esitsizliklere yol
agmaktadir. Bu anlamda 6nemli bir ayrim egitim seviyesidir. Genellikle sigara tiiketimi diisiik egitim
gruplarinda daha yiiksek bir oranda gézlenmektedir. Ancak bu konu ile ilgili yapilan ¢aligmalar biiyiik
dlciide korelasyon diizeyindedir ve nedensellik anlaminda bir bilgi icermemektedir. Ozellikle egitim
ve titlin kullanimi hakkinda politika onerilerinde bulunabilmek i¢in ikisi arasindaki nedensellik
iligkisini ortaya koyan ¢aligmalar ihtiyag duyulmaktadir. Bu alanda yer alan ¢alismalar nedenselligi
Olgebilmek i¢in farkli ayrigtirma stratejilerinden faydalanmaktadir. Ancak bu ¢aligmalar ¢ogunlukla
geligsmis llkeler i¢in yapilmistir. Bu ¢alismada, yazindaki bu boglugu doldurmak iizere diisiik ve orta
gelirli iilkeler ele alinmigtir. UNICEF tarafindan desteklenen MICS anketleri ve Diinya Bankasi’ndan
zorunlu egitime iliskin veriler kullanilarak, 12 ilke igin analizler yapilmistir. 15-49 yas grubundaki
kisilerden daha yiiksek zorunlu egitime tabi olanlar ile daha diisiik zorunlu egitime tabi olanlarin
karsilastirilmasina dayanan bir ayristirma stratejisi ile daha fazla egitim almanin sigara tiiketimini
azaltip azaltmadigi incelenmistir. Bulgular, daha fazla egitim almanin sigara tiiketimini azalttigina
isaret etmistir. Dolayisiyla sonuglar diisiik ve orta gelirli iilkelerde egitim ile sigara tiiketimi arasindaki
nedensel iliskiyi ortaya koymustur.

Anahtar Kelimeler: egitim, sigara tiiketimi, diisiik ve orta gelirli iilkeler, nedensellik analizi
Education on Tobacco Use in Low-and-Middle-Income Countries

ABSTRACT: Smoking is associated with several socioeconomic factors, and its prevalence is
unequally distributed across certain groups leading to inequalities in the consumption of tobacco
products. One major dimension is education inequality, where higher smoking prevalence is generally
observed in lower-educated groups. However, the studies investigating the educational inequality are
associative in nature as they typically compare the prevalence of smoking among individuals with
different levels of education. Despite being useful in a descriptive sense, these studies do not establish
a causal link between education and smoking. It is essential to establish a causal link between
education and smoking to be able to propose policy recommendations. Moreover, the causal studies on
the effect of education on tobacco consumption mainly rely on different strategies to identify the
causal impact and the majority of the studies offer evidence from developed economies. In this study,
we aim to fill the gap in the literature by estimating the causal impact of education on smoking for a
set of LMICs. Using data from the Multi Indicator Cluster Surveys (MICS) -household level surveys
conducted in LMICs- sponsored by the UNICEF, and from the World Bank on the years of
compulsory schooling, we identify 12 LMICs that have increased the years of compulsory schooling
in the last two decades and have household surveys available. Comparing 15-49-year-old individuals
subject to higher years of compulsory schooling with those subject to lower compulsory schooling, the
results show that higher education causally lowers smoking consumption in the intensive and
extensive margins. This paper provides causal evidence from LMICs, where the effect has not been
studied to a large extent.

Key Words: education, tobacco consumption, low- and middle-income countries, causality
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SORUMLU URETIiM MESAJI iCEREN BiR URUN/HIZMET REKLAMININ KURUMSAL
IMAJ VE TUKETICI SATIN ALMA NiYETI UZERINDEKI ETKILERI

_ Dr. Ogr. Uyesi Serap Sarp _
Abdullah Giil Universitesi, Yonetim Bilimleri Fakiiltesi, Isletme

OZET: Sirdurtlebilir bir gelecek icin, triin ve hizmetlerin gevresel ve sosyal etkilerinin daha iyi
anlagilmasi gerekmektedir. Bu nedenle, sorumlu lretim stratejileri, BM Siirdiiriilebilir Kalkinma
Hedeflerine ulasmak i¢in bir¢ok isletmenin ilgisini ¢ekmektedir. Sorumlu iiretim, ¢evresel bozulmay1
en aza indirip, kaynak verimliligini artirip ve siirdiiriilebilir yasam tarzlarm tesvik ederek, daha az
kaynak kullamimu ile daha fazla iiretim anlamima gelmektedir. Uretim siireclerinde sorumlu {iretim ve
tiketim (SKH Hedef 12) gergeklestiren isletmeler, is performanslarini artirmayr ummaktadir. Ayrica
sorumlu iiretim mesajlar1 i¢eren reklamlarla da tiiketicilerin isletme hakkindaki algilarini ve kararlarimni
degistirmeyi beklemektedirler. Kapsamli bir sekilde arastirilmig giincel literatire dayanan bu
kavramsal ¢alisma, sorumlu bir {iretim mesaj1 i¢eren bir iirtin/hizmet reklamimin kurumsal imaj ve
tiikketici satin alma niyeti iizerindeki etkilerini arastirmaktadir. Onerilen model, sorumlu iiretim
mesajlar;, kurumsal imaj ve tiiketicilerin satin alma niyeti arasindaki iliskileri gostermeyi
amaclamaktadir. Bu c¢alisma, sorumlu iiretim mesajlarina sahip reklamlarin kurumsal imaji ve
tiiketicilerin satin alma niyetini nasil etkiledigini gdsteren yeni bir model 6nererek var olan literatiire
katkida bulunmaktadir.

Anahtar Kelimeler: Sorumlu Uretim, Kurumsal Imaj, Miisteri Satin Alma Niyeti, SKH Hedefleri

The effects of a product/service advertisement with a responsible production message on
corporate image and consumer purchase intention

ABSTRACT: For a sustainable future, It is necessary to have a better understanding of the
environmental and social impacts of products and services is needed. Therefore, responsible
production strategies get the growing attention of many enterprises to achieve UN Sustainability
Goals. Responsible production means producing more while using fewer resources by minimizing
environmental degradation, improving resource efficiency and promoting sustainable lifestyles.
Enterprises that achieve responsible production and consumption (SDG Goal 12) in their production
process expect to increase their business performance. Also, they want to change consumers'
perceptions and decisions with advertisements with responsible production messages. Based on
extensively researched current literature, this conceptual study explores the effects of a product/service
advertisement with a responsible production message on corporate image and consumer purchase
intention. This model explicitly demonstrates the relationships between corporate image, responsible
production messages and consumers’ purchase intention. This study would expand the knowledge by
proposing a new model that shows how advertisements with responsible production messages affect
corporate image and consumers’ purchase intention.

Key Words: Responsible Production, Corporate image, Customer Purchase Intention, SDG Goals
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IKLiM DEGISIKLIGININ SiVIL HAVACILIKLA iLiSKISININ YONETISIM ACISINDAN
DEGERLENDIRILMESi

Doc. Dr. Didem RODOPLU SAHIN

Kocaeli Universitesi, Havacilik ve Uzay Bilimleri Fakiiltesi, Havacilik Yonetimi.

) Ars. Gor. Billur UNSAL
Kocaeli Universitesi, Havacilik ve Uzay Bilimleri Fakiiltesi, Havacilik Yonetimi

OZET: Giiniimiizde artan talep ile birlikte siklikla tercih edilen bir tagimacilik modu olan havacilik,
yogun operasyonlara sahiptir. Hava tagimaciligi operasyonlarindan dogan ve kiiresel anlamda tiim
paydaslarin odaginda olmay1 siirdiiren, iklim degisikligi yaratan olumsuz etkiler sektdriin glindeminde
yer almaktadir. 1990’11 yillarda popiiler hale gelen yonetisim, kiiresel ticaretin ve iligkilerin gelismesi
ile devletin ¢ok yonlii ve saglikli bir denge saglayabilmesinde énemli bir kavram haline gelmistir.
Bagkalar1 ile birlikte yiiksek etkilesim ve uyumlu bir iletisim kurarak is gormek anlamina gelen
yonetisim kavraminin ¢esitli aktorleri, yiiksek koordinasyon saglayarak belirli bir konu iizerinde
isbirligi icerisinde ¢alismaktadir. Ulkelere prestij kazandirmakta olan havacilik sektoriinde de DHMI-
Devlet Hava Meydanlar1 isletmesi, SHGM- Sivil Havacilik Genel Miidiirliigii, MGM-Meteoroloji
Genel Midiirliigii, UA Bakanligi- T.C Ulastirma ve Altyapr Bakanligi vb. mevcut bir¢cok aktdr soz
konusudur. Bu ¢alismada yonetisim kavrami ve iyi demokratik yonetisimin 12 ilkesi tanimlanmis, bu
yonetigim ilkelerinin sivil havacilik sektorii ve iklim baglaminda ne ifade ettigi degerlendirilmis ve
ilkeler temel alinarak iklim degisikligi konusunda sivil havacilik otorite ve aktdrlerinin uygulamalari
aciklanmistir. Havacilik sektoriinden iist diizey yoneticiler ile gergeklestirilen goriismeler sonucu
durum degerlendirilmesi yapilmstir. S6z konusu 12 ilke; katilimcilik, cevaplanabilirlik, verimlilik ve
etkinlik, aciklik ve seffaflik, hukukun istiinliigli, etik davramis, yetkinlik ve kapasite, yenilik ve
degisime agiklik, siirdiiriilebilirlik ve uzun vadeli yonelim, saglam finansal yonetim, insan haklari,
kiiltiirel gesitlilik ve sosyal uyum ve hesap verebilirliktir.

Anahtar Kelimeler: Yénetisim, Yonetisim Aktorleri, Havacilik, iklim Degisikligi

EVALUATION OF CLIMATE CHANGE AND CIVIL AVIATION IN TERMS OF
GOVERNANCE

ABSTRACT: Auviation, which is a frequently preferred mode of transportation, especially with the
increasing demand today, has intense operations. The negative effects of climate change arising from
air transportation operations and which continue to be the focus of all global stakeholders are on the
agenda of the sector. Governance, which became popular in the 1990s, has become an important
concept in the development of global trade and relations and the ability of the state to provide a
versatile and sound balance. Various actors of the concept of governance, which means working with
others by establishing high interaction and harmonious communication, work in cooperation on a
specific issue by providing high coordination. In the aviation sector, which brings prestige to the
countries, there are many actors such as —General Directorate Of State Airports Authority, Directorate
General of Civil Aviation, Turkish State Meteorological Service and Republic of Turkey Ministry of
Transport and Infrastructure. In this study, the concept of governance and 12 principles in good
democratic governance are defined. The principles of good democratic governance, in the context of
the civil aviation sector and climate were evaluated and the practices of civil aviation authorities and
actors on climate change are explained based on the principles. The situation was evaluated as a result
of the meetings held with senior executives in the aviation industry. These 12 principles are
participation, responsiveness, efficiency and effectiveness, openness and transparency, rule of law,
ethical conduct, competence and capacity, innovation and openness to change, sustainability and long-
term orientation, sound financial management, human rights, cultural diversity and social cohesion
and accountability.

Key Words: Governance, Actors of Governance, Aviation, Climate Change
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DENIZCILIiK SEKTORUNDE SERMAYE YAPISI KARARLARININ FINANSMAN
SECENEKLERINE ETKILERi: KONTEYNER LIMANLARI UZERINE AMPIRIK BIiR
UYGULAMA

Yiiksek Lisans Ogrencisi Abdullah KELES
Biilent Ecevit Universitesi, Sosyal Bilimler Enstitiisii, Deniz Isletmeciligi ve Ekonomisi

OZET: Ulkeler arasi yapilan ithalat ve ihracatin biiyiikk ¢ogunlugu denizyolu ile gerceklesmektedir. Bunun
nedeni fiyat — performans denkleminde en giivenli ve hizli tasima yolunun denizyolu olmasidir. Bu baglamda
yillar igerisinde denizyolu ile tagman yiiklerin ¢esitliligi artmis olup giiniimiizde ise en ¢ok tercih edilen tagima
birimlerinden birisi konteynerdir. Birgok farkli yapilarda olan konteynerlerin popiiler bir sekilde tercih
edilmesinin sebebi ise birden fazla farkli yiikiin giivenli bir sekilde tagmabilmesi durumudur. Bu yiizden
konteyner limanlar1 iilke ekonomilerine dogrudan katki veren isletmelerdir Isletmelerin sermaye yapisi ise
faaliyetlere devam edebilmek ve yeni yatirimlar yapabilmek gibi kararlari etkileyen unsur finansman yapisi
olarak agiklanabilir. Isletmelerin karar verme siirecinde bor¢ ve 6z sermayenin ne sekilde kullanacag: isletme
gelecegi agisindan onemlidir. Bu caligmanin amaci ise konteyner limanlarinin sermaye yapist kararlarinin
finansman secencklerine ne gibi bir etkisi oldugunu agiklamaktir. Birgok konteyner limani finansal verilerini
kamuyla paylagsmadiklar1 igin ¢alisma icerisinde finansal verileri yayinlayan diinya genelinle faaliyetlerini
stirdiiren konteyner limanlar1 dikkate alinmistir. Konteynerler liman isletmelerinin 2012 — 2020 yillarina iliskin
finansal oranlar sirketlerin kamuyla paylastig1 finansal tablolar kullanilarak elde edilmistir. Calismanin bagimli
degiskeni finansal kaldirag¢ oramidir. Bagimli degiskeni etkiledigi tahmin edilen faktorler ise finans alaninda
sermaye yapisi lizerine yapilmis caligmalarda yaygin bir sekilde kullanilan finansal oranlardan segilmistir.
Aragtirmada panel veri analizi kullanilmistir. Calisma sonucunda elde edilen bulgulara gére konteyner liman
isletmelerinin sermaye yapilarini 6z sermaye karlilig1 ve finansman oran1 negatif, nakit orani ise pozitif etkiledigi
tespit edilmistir.

Anahtar Kelimeler: Sermaye yapisi, Konteyner limanlari, Kaldirag

THE EFFECTS OF CAPITAL STRUCTURE DECISIONS ON FINANCE OPTIONS IN THE
MARITIME SECTOR: AN EMPIRICAL APPLICATION ON CONTAINER PORTS

ABSTRACT: The vast majority of imports and exports between countries are carried out by seaway. The reason
for this is that the safest and fastest way of transportation in the price-performance equation is by seaway. In this
context the variety of cargoes transported by sea has increased over the years and today, one of the most
preferred transportation units is container. The reason why containers with many different structures are
popularly preferred is that more than one different cargo can be transported safely. Therefore container ports are
companies that directly contribute to country's economy. The capital structure of enterprises on the other hand,
can be explained as financing structure which affects the decisions such as continuing the activities and making
new investments. How debt and equity capital will be used in the decision-making process of companies is
important for the future of companies. The purpose of this study is to explain what effect the capital structure
decisions of container ports have on financing options. Since many container ports do not share their financial
data with public, container ports that publish financial data and continue their activities around the world are
considered in the study. The financial ratios of the containers port operators for the years 2012-2020 were
obtained by using the financial statements shared by the companies with public. The dependent variable of study
is financial leverage ratio.The factors that are estimated to affect the dependent variable were selected from the
financial ratios that are widely used in studies on capital structure in the field of finance.Panel data analysis was
used in research. According to the results of the study the return on equity and financing rate in container ports
negatively affected capital structure while the cash ratio had a positive effect on the capital structure.

Key Words: Capital Structure, Container Ports, Leverage
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GIYILEBILIiR TEKNOLOJI: AKILLI SAAT KULLANIMINA YONELIK BiR ARASTIRMA

Yiiksek Lisans Ogrencisi Ozlem Kutlu
Canakkale Onsekiz Mart Universitesi, Lisansiistii Egitim Enstitiisii, Isletme
Dr. Ogr. Uyesi Giingor Hacioglu
Canakkale Onsekiz Mart Universitesi, Biga iktisadi ve Idari Bilimler Fakiiltesi, Isletme

OZET: Dérdiincii Sanayi Devrimi yasanirken, teknolojinin ve dijitallesmenin temelinde farkli
sistemlerin entegre edilerek kullanilacak is modellerini ve anlayisi ifade eden Endiistri 4.0 kavramu,
lojistikten insan kaynaklarina pek ¢ok farkli isletme fonksiyonunu doniistiirmiistiir. Etkili oldugu en
onemli alanlardan biri de pazarlamadir. Endiistri 4.0’1n yapitaslar olarak goriilen yapayzeka, biiyiik
veri, bulut teknolojisi, arttirilmisg gerceklik gibi konular, pazarlamanin igleyisini derinden etkilemis
kendi dinamikleri ile Pazarlama 4.0 ortaya ¢ikmustir. Farkli bir endiistri kolu olarak bu dénemin
dinamikleri i¢in dogup hizli sekilde gelisen bir sektor de giyilebilir teknolojidir. Akilli saat, goriintiilii
kask, akilli gozliik, bileklik, miicevher pargalari, akilli giysi gibi farkli iirlinler, giyilebilir teknoloji
triinlerinden en yaygin ve bilinir olanlar1 iken en ¢ok bilineni akilli saat iriiniidiir. Yapilan bu
caligmada, iiniversite 6grencisi genglerin giyilebilir teknoloji tiriinii olan akilli saatlere karsi tutum ve
kullanim niyetlerine etki eden faktorlerin arastirilmasi amacglanmaktadir. Bunun igin, teknoloji
iirlinlerine olan tutumun arastirilmasinda son yillarda siklikla bagvurulan Teknoloji Kabul Modelinden
yararlanilmaktadir. Algilanan kullamm kolayligi, fayda, mahremiyet riski, keyif ve ¢ekiciligin akilli
saate olan tutum ve saati kullanma niyeti iizerindeki etkileri arastirilmaktadir. Universite 6grencisi 175
gence uygulanan online anket sonucunda, algilanan fayda ile keyif ve ¢ekicilik degiskenlerinin tutum
iizerinde anlaml bir etkisinin oldugu, kullanim kolaylig1 ile mahremiyet riskinin ise tutum iizerinde
anlaml bir etkisinin olmadig1 sonucuna varilmaktadir. Algilanan fayda, kullanim kolaylig ile keyif ve
cekicilik degiskenlerinin akilli saat kullanim niyeti tizerinde anlamli bir etkisinin oldugu, mahremiyet
riskinin ise akilli saat kullanim niyeti Gizerinde anlamli bir etkisinin olmadig1 goériilmiistiir. Tutum
iizerinde en etkili degisken algilanan fayda olarak bulunurken kullanim niyeti iizerinde en etkili
degiskenin keyif ve ¢ekicilik oldugu goriilmiistiir. Calisma bulgularmin, giyilebilir teknolojili tirtinler
sektoriinde Ozellikle llkemizde ve diinyada sektor calisanlarma, gerekli stratejilerin gelistirilmesi
siirecinde faydali olmas1 beklenmektedir.

Anahtar Kelimeler: Pazarlama 4.0, Giyilebilir Teknoloji, Akilli Saat

WEARABLE TECHNOLOGY: A RESEARCH ON SMARTWATCH USE

ABSTRACT:

Wearable technology is a sector that was born and rapidly developed for the dynamics of this period as
a different industry branch. While different products such as smart watches, video helmets, smart
glasses, wristbands, jewelry pieces, smart clothing are the most common and well-known wearable
technology products, the most well-known is the smart watch product. In this study, it is aimed to
investigate the factors affecting the attitudes and usage intentions of young university students towards
smart watches, which are wearable technology products. For this, the Technology Acceptance Model,
which has been frequently used in recent years, is used to investigate the attitude towards technology
products. The effects of perceived ease of use, utility, privacy risk, enjoyment and attractiveness on
attitudes towards smart watches and intention to use the watch are investigated. As a result of the
online survey applied to 175 university students, it was concluded that the variables of perceived
usefulness and pleasure and attractiveness had a significant effect on the attitude, while the ease of use
and the risk of privacy did not have a significant effect on the attitude. It has been observed that the
variables of perceived usefulness, ease of use, enjoyment and attractiveness have a significant effect
on smart watch usage intention, while privacy risk has no significant effect on smart watch usage
intention. While the most effective variable on attitude was found to be perceived usefulness, it was
seen that the most effective variable on intention to use was pleasure and attractiveness. It is expected
that the findings of the study will be useful for the sector employees in the wearable technology
products sector, especially in our country and in the world, in the process of developing the necessary
strategies.

Key words: Marketing 4.0, WearableTechnology, Smart Wach

ICOMEP 2022 | 8-9 September | istanbul, Turkey 15




ICOMEP 2022 | International Congress of Management Economy and Policy | Abstract Book

Havayolu Maliyetleri; TAKSi SURESI MALIYETLERININ INCELENMESi

Yiiksek Lisans Ogrencisi NECATI BALTACI
Kocaeli Universitesi, SOSYAL BILIMLER FAKULTESI, HAVACILIK YONETIMI ABD
necatibaltaciO6 @gmail.com

) Doc¢. Dr. Didem Rodoplu SAHIN
Kocaeli Universitesi / Havacilik ve Uzay Bilimleri Fakiiltesi, Havacilik Yo6netimi Bolum
drodoplu@gmail.com

OZET: Havacilik endiistrisi iilkemizde ve diinyada biiyiik gelisim gostermektedir. Artan yolcu
talepleri, havalimanlarmin genisletilmesi, filoya yeni ugaklarm katilmast gibi bircok etmen
havayollarina karm yaninda maliyet olarakta geri donmektedir. Havayollari igin birgok maliyet kalemi
bulunmaktadir ve bu maliyet kalemleri icinde en Onemli maliyetlerden birisi yakit maliyetidir.
Havalimanlar1 yapim asamasinda, taksi yollar1 ve pistler planlanirken hava yollarina yakit
maliyetlerine etkisi de g6z Oniine alinir. Bu makale ¢alismasinin amaci, havalimanlarinda taksi
yollarinin uzunlugunun havayollarina olan maliyeti lizerine gergcek oOrnekler {izerinde inceleme
yapilmis ve bu maliyet kaleminin havayollarma olan etkisini azaltmak i¢in yapilmasi ve uygulanmasi
gereken yontemleri belirlemektir. Calisma taksi yollarr tanimi, uzunluklar: ve bu terimlerle ilgili veri
toplama, verilerin analizi, havalimani tasariminda izlenmesi gereken yontemler, uygulamalar ve sonug
kismindan olusmaktadir.

Anahtar Kelimeler: Taksi Yakit1, Taksi Yollari, Havayolu Maliyetleri.

Airline Costs; EXAMINATION OF TAXI TIME COSTS

ABSTRACT: Aviation endustries progress i the my country and in the world. Like growing demand
of pax, extension at airport, new aircraft add on the fleet back to airlines as a cost, mncluding profit.
The airlines has a some cost item. One of the important costs 1n these cost 1items 1s the fuel cost. Like
construction design of airport, taxiway and planning of runway affect of airline fuel cost at directly.
Purpose of m that article, the cost of the length of taxi road to airlines at airport has been rewieved on
real examples and should determine to reduce the effect of this cost item on airlines. This article
comprise of definition taxi way, length of tax1 way and data collection about that 1ssue, analysis of
data, methods to follow 1n airport design, applications and conclusion.

Key Words: Taxi Fuel, Taxi Way, Airline Cost.
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SISTEM YAKLASIMININ HAVACILIK SEKTORU ACISINDAN DEGERLENDIRILMESI

) Ars. Gor. KUBRA NUR CINGOZ
Gaziantep Universitesi, Havacilik ve Uzay Bilimleri Fakiiltesi, Havacilik Y6netimi Boliimii

Doc¢. Dr. DIDEM RODOPLU SAHIN
Kocaeli Universitesi, Havacilik ve Uzay Bilimleri Fakiiltesi, Havacilik Y&netimi Boliimii

OZET: 1950’lerde ortaya ¢ikan ve giderek onem kazanan, hava tasimaciligr sektorii dahil olmak iizere
birgok sektdrde uygulanan sistem yaklasimi, biitiinciil bir bakis acisi kazandirmak amaciyla ortaya
atilmig ve ragbet gérmiistiir. Ragbet géren bu yaklasim, esasen alt sistemlerden olugmaktadir ve bu alt
sistemlerdeki herhangi bir olumsuzluk tiim sistemi etkilemektedir. Havacilik sektdriinde de havacilik
isletmeleri, havalimanlari, havacilik otoriteleri gibi ana sistemler altinda alt sistemler bulunmakta ve
bu alt sistemlerdeki herhangi bir olumsuzluk tiim sistemi etkilemektedir. Calismamizda amag sistem
yaklagimini havacilik sektorii agisindan ele almak ve havacilik isletmeleri, havalimanlari, havacilik
otoriteleri gibi ana sistemlerin ve bu ana sistemin altinda bulunan her bir alt sistemin bir digerini nasil
etkiledigini 6lgmektir. Bu kapsamda ¢alismamizda yontem olarak nitel arastirma desenlerinden igerik
analizinden faydalanilmis edilen veriler kiyaslanarak analiz edilmistir.

Anahtar kelimeler: Havayolu tagimaciligi, Sistem Yaklagimi, Yonetim ve Organizasyon, Strateji

EVALUATION OF THE SYSTEM APPROACH IN TERMS OF AVIATION SECTOR

ABSTRACT: The system approach, which emerged in the 1950s and became increasingly important,
applied in many sectors, including the air transport sector, was put forward to provide a holistic
perspective and gained popularity. This popular approach consists mainly of subsystems, and any
disruption in these subsystems affects the entire system. In the aviation sector, there are sub-systems
under the main systems such as aviation enterprises, airports, aviation authorities and any negativity in
these sub-systems affects the whole system. The aim of our study is to consider the system approach in
terms of the aviation sector and to measure how the main systems such as aviation enterprises,
airports, aviation authorities and each subsystem under this main system affect each other. In this
context, in our study, content analaysis which is qualitative research designs was used as a method and
data were compared and analyzed.

Key words: Air Transport, System Approach, Management and Organization, Strategy
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Kamu Yéneticilerinin Ozellestirmeye Bakisi: Fenomenolojik Bir Arastirma

Ogr. Gor. Esra iISBILEN DURU
Gedik Universitesi, Meslek Yiiksekokulu, Bankacilik ve Sigortacilik

Dog. Dr. Gul ESER
Marmara Universitesi, Isletme Fakiiltesi, Isletme Béliimii-Y6netim ve Organizasyon Anabilim Dali

OZET: Orgiit kuram galismalarma gore Tiirkiye’'nin giiniimiizdeki egemen o&rgiit formu isletme
gruplaridir. Bununla birlikte, isletme gruplari 6ncesinde bir¢cok sektére egemen olan kamu iktisadi
tesebbiisleri (KIiT), orgiitsel alanlardan cesitli ekonomik, politik, sosyal gelismelerin sonucu olarak
¢ekilmis, konumlarini yerli/yabanci 6zel sektor isletmelerine birakmiglardir. Kisaca, bir orgiitsel alana
hakim olan KiT seklinde &rgiitlenme bicimi, yerini baska bir &rgiitlenme bigimine birakmustir. S6z
konusu degisimin yasandig1 orgiitsel alanlardan biri de Tekel Genel Mudiirliigii’niin (TEKEL) faaliyet
gosterdigi tiitlin, sigara ve alkol sektorleri olmustur. Calismada, 1991-2012 yillar1 arasinda TEKEL
Genel Miidiirliigii’niin Tekel’in karar alici pozisyonlarinda (genel miidiir, genel miidiir yardimcisi,
miiessese miidiiri ve yardimeisi) gérev yapmis olan yoneticilerin, kurumun 6zellestirilmesine olan
yaklagimlar1 arastirilmaktadir. Boylece yonetici bakis agisi ile bir orgiitsel alanda egemen olan orgiit
forumunun degisiminin nasil anlamlandirildiginin anlasilmasi amaglanmaktadir. Bu temel amaca ek
olarak, veri toplanan yoneticilerin 6zellestirme Oncesi, Ozellestirme siireci ve sonrasi donemlerde
kurumda goérev yapmalari nedeniyle, donemlerin birbirlerine goére degisiminin ulusal is sistemi
baglaminda buldugu karsiliklarin anlagilmasi arastirmanin ikincil amacidir. Calisma bir nitel arastirma
olarak tasarlanmis olup, arastirma deseni fenomenolojik arastirma olarak belirlenmistir. Veri
toplamaya uygun ozelliklerde olan yoneticilere ulasmak i¢in kartopu yonteminden yararlanilmis ve
miilakat yontemi ile yar1 yapilandirilmig goriisme formu kullanmak suretiyle veriler toplanmistir.
Verilerin analiz edilmesi i¢in i¢erik analizi kullanilmustir.

Anahtar kelimeler: TEKEL, yonetim ve organizasyon, isletme tarihi

Public Administrators' Perspective on Privatization: A Phenomenological Study

ABSTRACT: According to organizational theory studies, the dominant organizational form in Turkey
today is business groups. Before business groups, there are state economic enterprises (SOES) in many
sectors. However, the organizational form in the form of SOE has left its place to another form of
organization. One of the organizational areas where the said change took place was the tobacco,
cigarette and alcohol sectors, in which the General Directorate of Tekel (TEKEL) operates. In this
study, the institution of TEKEL General Directorate executives who worked in decision-making
positions (general manager, assistant general manager, establishment manager and assistant, factory
manager) of Tekel between 1991 and 2012 are investigated. Thus, it is aimed to understand how the
change of the organizational forum, which dominates an organizational field, is understood from the
perspective of the manager. In addition to this main purpose, the secondary purpose of the research is
to understand the reciprocity of the change of periods in the context of the national business system, as
the collected data has worked in the institution before, in the institution and after. customization
process. In this study, qualitative research method was used as the research method. The research
design of the study was determined as phenomenological research. Snowball method was used to
reach the interviewees and collect data. Data were collected from the managers who were suitable for
data collection using the interview method and semi-structured interview form. Content analysis was
used in the analysis of the data.

Key words: TEKEL, management and organization, management history
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COVIiD -19 PANDEMIi ONCESI VE SURECINDE TURKIYE’DE SAGLIK TURIiZMi

' Ogr. Gor. Dr. Nalan Beken
Istanbul Universitesi, Iktisat, Iktisat

Ozet: Turizm gelismis ve gelismekte olan iilkelerin en dnemli hizmet sektorlerinden biridir. Bu
sektorde yapilan yatirimlar kisa siirede iilkelerin turizm gelirlerini arttirarak iilkelerin refah
diizeylerinin yukselmesine katki saglamaktadir. Giiniimiizde turizm bireylerin ihtiyaglarina ve
tercihlerine gore ¢esitlenerek alternatif turizm tiirleri ortaya ¢ikmustir. Alternatif turizm tiirlerinden biri
de saghk turizmidir. Diinya Turizm Orgiitii’'niin yapmis oldugu tamma gore,kisinin saghigin
gelistirmesi i¢in saglik merkezine gitmesidir. Kiiltiir ve Turizm Bakanligi’nin tamimina gore ise fizik
tedavi ve rehabilitasyon ihtiyaci olanlarla birlikte uluslararasi hasta potansiyelini kullanarak saglik
kuruluglarinin biiyiimesine olanak saglayan turizm tiirlidiir. Saglik turizmi ile ilgili olarak bir¢ok tanim
yapilmis olup , bu tamimlarin ortak noktalari kisilerin saglik hizmeti almak i¢in ikamet ettikleri yerin
disinda bir yere seyahat etmeleridir. Saglik turizmi giiniimiizde gittikge 6nem kazanmaktadir.
Calismanzda Tiirkiye Istatistik Kurumu(TUIK) 2003-2022 yillar1 arasindaki veri kullanilarak
Ozellikle covid -19 pandemi siirecinde ve Oncesinde Tiirkiye’deki saglik turizmi incelenmistir. Tiiik
verilerine gore pandeminin bagladigi yil 2020 yilinda saglik ve tibbi nedenlerle iilkemize gelen turist
sayisinda oldukca fazla azalma goriilmiistiir. Pandemi siireci devam etmesine ragmen 2021 yilinda
saglik amacli gelen turist sayisinda yeniden artis saglanmistir.2022 yilinin birinci ¢eyreginde goriilen
artis gegen yilin ve 2020 yilinin ayni ¢eyregine gore oldukca fazladir.Bu artisin 2022 yilinin ikinci
ceyreginde de devam ettigi gorilmektedir.Ayrica calismamizda turizm gelirleri bu dénemler igin
incelenmis , Tiirkiye’nin saglik turizminde giiglii ve zayif taraflar1 analiz edilmistir.

Anahtar Kelimeler: Turizm, Saglik Turizmi, Turizm Gelirleri
HEALTH TOURISM IN TURKEY BEFORE AND DURING THE COVID -19 PANDEMIC

Abstract: Tourism is one of the most important service sectors of developed and developing
countries. Investments made in this sector increase the tourism income of the countries in a short time
and contribute to the increase of the welfare level of the countries. Today, various types of alternative
tourism have emerged according to the needs and preferences of individuals. One of the alternative
tourism types is the health tourism. The world tourism organisation defines it as health tourism if a
person goes to a health center to improve his health. According to the definition of the Ministry of
Culture and Tourism, it is a type of tourism that allows health institutions to grow by using the
international patients potential together with those in need of physical therapy and rehabilitation.
Many definitions have been made regarding health tourism. The common points of these definitions
are that people travel to a place other than their place of residence to receive health care. Health
tourism is gaining more and more importance today. In our study, the health tourism in Turkey was
examined, especially during and before the covid-19 pandemic, using the data of the Turkish
Statistical Institute (TURKSTAT) between 2003 and 2022. According to TURKSTAT data, in 2020,
the year the pandemic started, the number of tourists coming to our country for health and medical
reasons has decreased considerably. Although the pandemic process continues, the number of tourists
coming for health purposes has increased again in 2021. The increase seen in the first quarter of 2022
is considerably higher than the same quarter of the previous year and 2020. It is seen that this increase
continues in the second quarter of 2022. Moreover, in our study, tourism revenues were examined for
these periods, and the strengths and weaknesses of Turkey's health tourism were analyzed.

Keywords: Tourism, Health Tourism, Tourism Revenues
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Yesil Uriin Algilar1 ve Cevreye Yonelik Tutumlarin Ekolojik Uriin Kullammina Etkisinin
Aragtirllmasi: Kocaeli Ili Ornegi

Dr. Ogr. Uyesi CUNEYD iKBAL SARIOGLU
Kocaeli Universitesi, MYO, DIS TICARET

OZET: Yesil pazarlama kavram, kisi ve kuruluslarin ¢evreye olan ilgi ve saygilari sonucu ortaya
cikmistir. Yesil pazarlama, irtin modifikasyonlari, lretim siirecindeki degisiklikler, reklamlarda
degisiklikler ve ambalajlarda degisiklikler gibi genis bir faaliyet yelpazesini igine alir. Bu ¢aligmalarla
cevreye duyarli satin alma davramisi gerceklestiren tiiketiciler hedeflenmektedir. Ayrica diger
tilketicilerde de bu ¢aligmalarla marka farkindaligi olusturulmasi amaglanir. Bu sayede firma veya
Urliniin yenilik¢i ve ¢evre dostu bir konumlandirmaya kavusmasi saglanmaktadir. Son yillarda da
gevre dostu iriinlerin pazarlanmasi, tretimden paketlemeye kadar degisen agilardan, ¢evremizi ve
insan yasamini korumak icin dikkat ¢ekmektedir. Ozellikle organik {iriinlere olan ilgi ve farkindalik
her gecen giin artmaktadir. Ayrica ¢evreye daha az zarar verdigi i¢in enerji tasarrufu ve geri doniisiim
konusunda firma ve marka tutumlarina artan bir tiiketici ilgisi vardir. Bu caligmada yesil iiriin
pazarlama algis1 ve ¢evreye yoOnelik tutumlarin yesil pazarlama faaliyetleri gergevesinde g¢evreye
duyarl iiriin satin alma davranisi {izerindeki etkisi incelenmistir. Caligma kapsaminda Kocaeli ilinden
1699 kisiye ulasilmustir. Calismanin yaklagik %62°sini 18-24 yasa araligindaki katilimcilarin
olusturmas: gelecek neslin (Z kusagi) ¢evre dostu iiriinlere bakis agisim1 koymasi agisindan ayrica
onemlidir. Yapilan analiz sonrasinda yesil iiriin pazarlama algisinin ¢evreye duyarl iiriinleri satin alma
ve kullanma bilinci iizerindeki etkisinin anlamli ve pozitif oldugu sonucuna ulagilmistir. Ayrica,
ekolojik biling ve g¢evresel sorumluluk bilincinin yesil {iriin pazarlama algis1 ve g¢evreye yonelik
tutumlar tizerindeki etkisi yine anlamli ve pozitiftir. Bu ¢alismanin, yesil pazarlamaya yonelik olumlu
tutumlari arttirmakta 6nemli katkilar yapacagi beklenmektedir.

Anahtar Kelimeler: Yesil Pazarlama, Cevreye Yonelik Tutum, Ekolojik Uriin

Analysis of the Effects of Green Product Perceptions and Environmental Attitudes on Ecological

Product Use: The Case of Kocaeli Province
ABSTRACT: The concept of green marketing has emerged as a result of the interest and respect of
individuals and organizations for the environment. Green marketing encompasses a wide range of
activities such as product modifications, changes in the production process, changes in advertising,
and changes in packaging. With these studies, consumers who realize environmentally sensitive
purchasing behavior are targeted. In addition, it is aimed to create brand awareness in other consumers
with these studies. In this way, it is ensured that the company or product has an innovative and
environmentally friendly positioning. In recent years, the marketing of environmentally friendly
products has drawn attention to protect our environment and human life, from production to
packaging. Especially the interest and awareness of organic products is increasing day by day. In
addition, there is an increasing consumer interest in company and brand attitudes about energy saving
and recycling as it causes less harm to the environment. In this study, the effect of green product
marketing perception and attitudes towards the environment on environmentally friendly product
purchasing behavior was examined within the framework of green marketing activities. Within the
scope of the study, 1699 people were reached from Kocaeli province. The fact that approximately 62%
of the study was composed of participants aged 18-24 is also important in terms of putting the
perspective of the next generation (Generation Z) on environmentally friendly products. After the
analysis, it was concluded that the effect of green product marketing perception on the awareness of
purchasing and using environmentally friendly products is significant and positive. In addition, the
effect of ecological consciousness and environmental responsibility awareness on green product
marketing perception and attitudes towards the environment is again significant and positive. It is
expected that this study will make important contributions to increase positive attitudes towards green
marketing.

Key Words: Green Marketing, Environmental Attitude, Ecological Product
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IMALAT SANAYi ONCU GOSTERGELERIi: AB ULKELERIi VE TURKIYE
KARSILASTIRMASI

Dr. Ogr. Uyesi Gil GUNEY
Bartin Universitesi, I.I.B.F., Iktisat

OZET: Imalat sanayi, ekonomide mal iiretiminin gerceklestigi en onemli sektdr olarak iilkelerin
ekonomik biiylime ve kalkinmasinin belirleyici unsurudur. Diger sektorlerle karsilastirildiginda daha
yuksek katma deger saglamaktadir. Bu yoniiyle gelismis ve gelismekte olan iilkelerde olduk¢a 6nemli
bir yere sahiptir. Imalat sanayinin katma degerini gosteren iiretim endeksi ile imalat sanayinde
istihdam edilen kisi sayisin1 gosteren istihdam endeksi; imalat sanayinin mevcut durumunun ortaya
konulmas1 ve sektoriin gelecegine iliskin politikalarin olusturulmasi agisindan olduk¢a Snemlidir.
Caligmada; Tiirkiye’nin 2021 yil1 ilk ¢eyregi ile 2022 yili ilk ¢eyregi arasi iiretim endeksi ve istihdam
endeksi, imalat sanayi alt sektorleri (NACE Rev 2. - iki haneli alt sektorler) bazinda ele alinarak bir
yillik degisim performansi degerlendirilmistir. Ayrica 2022 yili ilk ¢eyregi iiretim indeksi ve istihdam
endeksi, imalat sanayi alt sektorleri (NACE Rev. 2 - iki haneli alt sektorler) teknoloji yogunlugu
simiflamasima gore ele alinarak AB iiyesi iilkeler ile Tiirkiye arasinda karsilastirmali bir analiz
yapilmistir. Calismada kullanilan veriler, Avrupa Birligi Istatistik Ofisi EUROSTAT ’tan elde edilen
sanayi verileridir. Kullanilan endeksler, mevsim ve takvim etkilerinden arindirilmig ve 2015 yili baz
yili olarak alimmistir. Analiz sonucunda, Tiirkiye imalat sanayi alt sektorleri iiretim endeksi ve
istihdam endeksinin 27 AB fiye iilkesi ortalamasindan yiiksek oldugu gézlemlenmistir.

Anahtar Kelimeler: imalat Sanayi, Uretim Endeksi, Istihdam Endeksi, Teknoloji Yogunlugu,
Trkiye

MANUFACTURING INDUSTRY LEADING INDICATORS: EU COUNTRIES AND
TURKEY COMPARISON

ABSTRACT: Manufacturing Industry is the determining factor of the economic growth and
development of the countries, as the most important sector in which the production of goods takes
place in the economy. It provides higher value added when compared to other sectors. In this respect,
it has a very important place in developed and developing countries. The production index exhibiting
the value added of the manufacturing industry and the employment index showing the number of
people employed in the manufacturing industry is very important in terms of revealing the current
situation of the manufacturing industry and establishing policies for the future of the industry. In this
study, Turkey's production index and employment index between the first quarter of 2021 and the first
quarter of 2022 were discussed on the basis of manufacturing industry sub-sectors (NACE Rev.2 -
two-digit sub-sectors) and one-year change performance was evaluated. In addition, the first quarter of
2022 production index and employment index and manufacturing industry sub-sectors (NACE Rev.2 -
two-digit sub-sectors) were discussed according to technology intensity classification and a
comparative analysis was made between EU member countries and Turkey. The data used in this
study are industry data obtained from the European Union Statistical Office EUROSTAT. The indices
used were adjusted for seasonal and calendar effects and 2015 was taken as the base year. As a result
of the analysis, it has been observed that the production index and employment index of the
manufacturing industry sub-sectors of Turkey are higher than the average of 27 EU member countries.

Key Words: Manufacturing Industry, Production Index, Employment Index, Technology Intensity,
Turkey
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UZAKTAN CALISMANIN DAVRANISSAL EKONOMi EKSENINDE
DEGERLENDIRILMESI

__(")gr. Gor. Burak Kagan Demirtas
Abdullah Gil Universitesi, Yonetim Bilimleri Fakiiltesi, Ekonomi

OZET: Covid-19 pandemisinin ¢alisma hayati {izerindeki en onemli etkilerinden biri uzaktan
caligmaya ani gecis olmustur. Kamu otoritelerinin aldigi yasaklar ve kisitlamalar ve isverenlerin
tercihleri nedeniyle birgok c¢alisan evden calisma sistemi ile tamigmustir. Salginin siddetinin
azalmasiyla birlikte uzaktan ¢alisan sayisinda diislis yasansa da Tiirkiye ve diger iilkelerdeki birgok
sirket, salgin sona erdikten sonra bile ¢aliganlarmin belirli oranlarda evden calismaya devam
edeceklerini agiklamaktadir. Bu nedenle, uzaktan ¢aligmanin ¢aliganlar iizerindeki olumlu ve olumsuz
etkilerini anlamak ©6nemli hale gelmektedir. Bu c¢alisma, davranigsal ekonomi alaninda uzaktan
caligmanin c¢alisanlar {izerindeki etkilerini tartigmaktadir. Bu kapsamda uzaktan g¢aligmanin stres ve
kaygi gibi c¢alisanlarin motivasyonunu ve verimliligini etkileyen onemli faktorler lizerindeki etkileri
tizerinde durulacaktir. Uzaktan ¢alismaya dair yapilan literatiir taramas1 sonucunda, trafikte gegirilen
siirenin azalmasi, daha az denetlenme ve artan otonomi, calisanlarin daha az stres ve kaygi
duymalarina neden olurken, daha az sosyal etkilesim ve kendini izole hissetme, daha uzun g¢aligma
saatleri ve herhangi bir zaman diliminde iletisime gecilebilmesinin stres ve kaygiyr artirdig
goriilmektedir. Ayrica bazi arastirmalar, ¢alisanlarin aileleriyle daha fazla zaman gegirebildikleri i¢in
uzaktan ¢aligmanin stresi azalttigin1 gosterirken bazi arastirmalar ise uzaktan ¢alismanin is ve aile
hayati arasindaki dengeyi bozarak stres ve kaygiya yol agtigimi gostermektedir. Son olarak, uzaktan
caligmanin siirekli olmasindansa haftada birka¢ giin ile simirlandirilmasinin galisanlar agisindan daha
faydali olacaginin onerildigi goriilmektedir.

Anahtar Kelimeler: Uzaktan ¢alisma, ¢alisma ekonomisi, personel ekonomisi, davranigsal ekonomi

AN EVALUATION OF TELEWORKING BASED ON BEHAVIORAL ECONOMICS

ABSTRACT: One of the most important effects of the Covid-19 pandemic on working life is the
sudden transition to teleworking. Due to the prohibitions and restrictions taken by public authorities
and the preferences of employers, many employees have met with the system of working from home.
Although there has been a fall in the number of employees working from home with the decrease in
severity of the pandemic, many companies in Turkey and other countries have declared that their
employees will continue to work from home at certain rates even after the pandemic is over.
Therefore, it is important to understand the positive and negative effects of teleworking on employees.
This study discusses the effects of teleworking on employees in the field of behavioral economics. In
this context, the effects of teleworking on important factors such as stress and anxiety that affect the
motivation and productivity of the employees will be focused on. As a result of the literature review
based on teleworking, reduced traffic time, lower monitoring, and increased autonomy lead employees
to feel lower stress and anxiety whereas less social interaction and feeling isolated, longer working
hours, and being contacted at any time increase the stress and anxiety. In addition, some studies show
that teleworking decreases stress because employees can spend more time with their families. On the
contrary, some other studies show that teleworking blurs the balance between working and family life,
leading to higher stress and anxiety. Finally, it is suggested that it would be more beneficial to limit
teleworking to a few days in a week instead of being continuous.

Key Words: Teleworking, labour economics, personnel economics, behavioral economics
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NEOLIBERAL DEPOLITIiZASYONU INSA ETMEK: MILLIYETCi MUHAFAZAKARLIK
VE ULUSALCILIK’TA KOMPLO TEORILERININ iSLEVi

) Dr. Ogr. Uyesi Onur Tiirkélmez
Gaziantep Universitesi, Iktisadi ve Idari Bilimler Fakiiltesi, Siyaset Bilimi ve Kamu Y dnetimi

OZET: Literatiirde komplo teorilerine duyulan yaygm inancin, kitleleri terdrize ederek siddet
eylemlerine meyyal hale getirebilecegi diisiiniilmektedir. Bununla birlikte Tiirkiye 6rneginde komplo
teorilerinin tam tersi bir etki yaratarak kitleleri pasifize ettigini, olaylarin perde arkasini bilme
duygusunun verdigi rahatlik hissinin, sadece siddet eylemlerinden el ¢ekmeyi degil, topyekun bir
depolitizasyon siirecini tegvik ettigi goriilmektedir. Bu ortak duygu durumunun birbiriyle ¢ogu zaman
catisan iki siyasi akim arasinda depolitizasyonu insa edecek bir yontemsel ortaklasma yarattigi
sOylenebilir. Bir yandan da komplo teorilerinin hegemoniklesme egilimi, giderek neoliberal yeniden
yapilandirmaya siyasal bir mesruiyet saglayicit boyuta ulasmistir. Zira neoliberalizmin temel siyasal
ciktilarindan biri olarak depolitizasyon, kitleleri kapitalist sistemin kendiligindenligine ve olaganligina
alistirmanin  baglica yontemi olmustur. Bu caligmanin temel amaci, ulusalcilik ve milliyetci
muhafazakarhigin, kitlelerin siyasallagmasini 6nleyecek bigimde doniismesine yardimci olan bir arag
olarak komplo teorilerinin bu siyasal akimlardaki konumunu tespit etmektir. Calisma kapsaminda
milliyet¢i muhafazakar ve ulusalct avangardin segilen metinlerinde yer alan komplocu mantigin
siyasal ¢iktilar1 ve genel olarak komplo teorilerine dair yaklasimlari analiz edilmistir. Degerlendirme
sonucunda komplo teorilerinin milliyetci muhafazakar ve ulusalci entelijansi yalniz rahatlama degil,
korku ve paranoya hisleriyle de besleyerek siyasetin disina siiriikledigi, siyasette giiclii liderlere ya da
devlet ici mekanizmalarin vesayet miicadelelerine destek verir hale getirerek neoliberalizmin
koklesmesine destek olmalarini sagladigr anlagilmustir.

Anahtar kelimeler: Ulusalcilik, Milliyetgi Muhafazakarlik, Komplo Teorileri, Siyasetsizlestirme,
Depolitizasyon

BUILDING NEOLIBERAL DEPOLITICIZATION: THE FUNCTION OF CONSPIRACY
THEORIES IN NATIONALIST CONSERVATISM AND NEO-NATIONALISM-
ULUSALCILIK
ABSTRACT: It is thought that the widespread belief in conspiracy theories in the literature may
terrorize the masses and make them prone to acts of violence. However, in the case of Turkey, it is
seen that conspiracy theories pacify the masses by creating the opposite effect, and that the feeling of
comfort that comes from knowing behind the scenes encourages a total depoliticization process, not
just withdrawing from acts of violence. It can be said that this common emotional state creates a
methodical commonality that will build depoliticization between two political currents that often
conflict with each other. On the other hand, the hegemonic tendency of conspiracy theories has
gradually reached a dimension that provides a political legitimacy to neoliberal restructuring. Because,
as one of the main political outputs of neoliberalism, depoliticization has been the main method of
accustoming the masses to the spontaneity and normality of the capitalist system. The main purpose of
this study is to determine the position of conspiracy theories in these political movements as a tool that
helps the transformation of nationalism and nationalist conservatism in a way that prevents the
politicization of the masses. Within the scope of the study, the political outputs of the conspiratorial
logic in the selected texts of the nationalist conservative and nationalist avant-garde and their
approaches to conspiracy theories in general were analyzed. As a result of the evaluation, it has been
understood that conspiracy theories feed the nationalist, conservative and nationalist intelligentsia not
only with feelings of relief, but also with fear and paranoia, dragging them out of politics, making
them support strong leaders in politics or the tutelage struggles of intra-state mechanisms, thus

enabling them to support the rooting of neoliberalism.

Keywords: Nationalism, Nationalist Conservatism, Conspiracy Theories, Depoliticization,
Depolitization.
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KILIC VE KALEM: KUTADGU BILIG’DE OTORITE VE BILGININ
KONUMLANDIRILMASI

) Dr. Ogr. Uyesi Abdulkadir Aksoy
Gaziantep Universitesi, Iktisadi ve Idari Bilimler, Siyaset Bilimi ve Kamu Y6netimi

OZET: Kutadgu Bilig, Tiirk ydnetim diisiincesini anlama ve agiklamada birincil 5nemi olan bir metin
olarak goriilmektedir. Ciinkii Kutadgu Bilig, Tiirk¢e yazilan ilk siyasetname olarak sadece kendi
doneminin degil dnceki donem Tiirk yonetim geleneklerinin de izlerini tasimasi agisindan degerlidir.
Bu bakimdan Kutadgu Bilig’deki yonetim anlatis1 salt bir 6giit olmanin 6tesinde yonetim diislincesi
icin kurucu bir nitelik tagimaktadir. Kutadgu Bilig iyi yonetimin sart1 olarak adaleti ve ahlaki merkezi
konuma alir. Bununla birlikte Kutadgu Bilig’de yonetimin otorite ve bilgiyi hangi 6lgekte kullanmasi
gerektigi cok Onem verilen konular arasindadir. Giig, Weberyen anlamda devletlere taninan bir
ayricalik olarak yonetimlerin elinde otoritenin tesisi igin siklikla kullanilmak istenmistir. Fakat sadece
glic ile saglanan otoritenin yarattigi sorunlar Kutadgu Bilig’de problem edilmistir. Bu sebeple Kutadgu
Bilig’de ydneticinin bilgiye dayanan kararlar vermesi ve bunun yaninda odlgiilii ve dengeli gii¢ ile
otoritenin saglanmasi 6giitlenmistir. Caligmada Kutadgu Bilig’de yonetimin mesruiyeti ve istikrarimin
bir kosulu olarak yoneticinin bilgi ve gii¢ ile iliskisi incelenmektedir. Bu boyutuyla incelendiginde
Kutadgu Bilig’de betimlenen yonetici tipinin “sadece sezgi ve duygulardan hareket eden” olmadigi
ortaya konulmustur. Calismada, Kutadgu Bilig elestirel sdylem ¢oziimlemesi yontemi ile incelenerek
yoOnetim diisiincesi bakimindan tasidigi 6zgiinliikler tartisilacaktir.

Anahtar Kelimeler: Kutadgu Bilig, Y&netim Diisiincesi, Bilgi, Otorite, Iyi Y&netim

SWORD AND PEN: POSITIONING AUTHORITY AND KNOWLEDGE IN
KUTADGU BILIG

ABSTRACT: Kutadgu Bilig is seen as a text with primary importance in understanding and
explaining Turkish administration thought. Because Kutadgu Bilig, as the first policy book written in
Turkish, is valuable in that it bears not only the traces of its own period but also the previous period
Turkish administrative traditions. In this respect, the administration narrative in Kutadgu Bilig is
beyond being a mere advice, it has a founding quality for administration thought. Kutadgu Bilig puts
justice and morality at the center as a condition of good government. However, in Kutadgu Bilig, the
extent to which the administration should use authority and knowledge is among the subjects of great
importance. Power, as a privilege granted to states in the Weberian sense, has often been used for the
establishment of authority in the hands of governments. However, only the problems created by the
authority provided by power have been a problem in Kutadgu Bilig. For this reason, in Kutadgu Bilig,
it is advised that the manager should make informed decisions, as well as provide measured and
balanced power and authority. In the study, the relationship of the manager with knowledge and power
as a condition of the legitimacy and stability of the administration in Kutadgu Bilig is examined.
When examined in this aspect, it has been revealed that the manager type described in Kutadgu Bilig
is not "who acts only from intuition and emotions". In the study, Kutadgu Bilig will be examined with
the method of critical discourse analysis and its originality in terms of management thought will be
discussed.

Key Words: Kutadgu Bilig, Administration Thought, Knowledge, Authority, Good Administration.
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Kullanic1-Uriin Etkilesiminde Simetri Faktorii

' _ Dr. Ogr. Uyesi Pmar Oztiirk Demirtas
Istanbul Ticaret Universitesi, Mimarlik ve Tasarim, Endiistriyel Tasarim

OZET: Insanoglu i¢inde bulundugu dogal gevresi ve kurgulanmis yapay g¢evresinde sayisiz form
tarafindan ¢evrelenmistir. Duyu organlari ile bu formlar ile etkilesim kuran insanin giivenilirlik, yakin
hissetme, giizel ve estetik bulma, begenme ya da begenmeme gibi verdigi tepkilerin agirlikli olarak
formun yapisina bagli oldugu oOngdriilir. Tamamlanmighik ya da bitmislik duygusunu olusturan
goriintiiniin insanda giiven, saglamlik, estetik etki olusturdugu goriilmektedir. Bu noktada bigimde
"simetri" kavrami bu iligkinin saglanmasinda énemli bir etkendir. Simetri, denge ve orantiy1 6lgmek ya
da tarif etmek i¢in kullanilan bir kavramidir. Baska bir deyisle, iki nesnenin birbirine benzemesi ve
uyumu olarak da tanimlanabilir. Estetik acidan simetri, iki farkli nesnenin birbirine benzemesinde
miikemmeliyet ve giizellik arayisinin yansimasidir. insan giinliik hayat igerisinde simetrik olan ya da
simetrik izlenimi veren birgok alet, arag, yapi, canli, yiyecek vb.ile karsilasmaktadir. Endiistriyel
tasarimla ilgili pek c¢ok alanda, iiretilen iriiniin islevselligi ve iiretim kolayligi goz Oniinde
bulundurularak simetrik tasarimlar tercih edilmektedir. Endiistri iiriinlerinin pek ¢ogu kalip ¢ikarma,
paketleme, muhafaza etme, kullamim kolayliklar1 ve benzeri pek ¢ok avantaji saglamasi dolayisiyla
simetrik olarak tasarlanmaktadir. Simetrik olarak tasarlanmig bir otomobil aerodinamik dengeye sahip
olurken, alicisina da simetrik goriiniimiinden kaynaklanan psikolojik olarak saglamlik ve giiven hissi
vermektedir. Nitekim simetrik bi¢imlerin kolay hatirlanabilir olmasi pek ¢ok marka amblemininde
simetrik tasarlanmasinin nedenlerindendir. Ancak simetri ¢ok tekrara girdiginde, beklenenin aksine
sikici ve yorucu da olabilir. Bu nedenle burada simetrinin tersi "asimetri" énemli bagka bir bilesendir.
Bu ¢alismada simetri ve asimetri {izerinden denge yaratmak incelenerek, bunun endiistriyel tasarim
Urlnlerinde bicimdeki etkisi ve kullanici tizerindeki etkilesime dayali etkisi incelenecektir. Amag
tasarimda denge olusturmada simetri ve asimetri kullanimini anlamak ve kullanici etkilesimindeki
Oonemini vurgulamaktir.

Anahtar Kelimeler: Tasarim, Simetri, Denge, Kullanict etkilesimi
Symmetry Factor in User-Product Interaction

ABSTRACT: Mankind is surrounded by countless forms in its natural environment and artificial
environment. It is predicted that the reactions of people interacting with these forms with their sense
organs, such as reliability, feeling close, finding beautiful and aesthetic, liking or not, depend heavily
on the structure of the form. It is seen that the image that creates the feeling of completion or
completeness creates a trust, solidity and aesthetic effect in people. At this point, the concept of
"symmetry" in form is an important factor in providing this relationship. Symmetry is a concept used
to measure or describe balance and proportion. Aesthetically, symmetry is the reflection of the pursuit
of perfection and beauty in the resemblance of two different objects. In his daily life, people encounter
many tools, vehicles, structures, living things, food, etc. that are symmetrical or give the impression of
symmetry. In many areas of industrial design, symmetrical designs are preferred considering the
functionality of the product and the ease of production. Many of the industrial products are designed
symmetrically, as they provide many advantages such as mold removal, packaging, preservation, ease
of use and so on.In addition, the fact that symmetrical shapes are easy to remember is one of the
reasons why many brand emblems are designed symmetrically. However, when symmetry gets too
repetitive, it can be boring and tiring, contrary to expectations. So here the inverse of symmetry,
"asymmetry" is another important component. In this study, creating balance through symmetry and
asymmetry will be examined, and its effect on industrial design products on form and interaction on
the user will be examined. The aim is to understand the use of symmetry and asymmetry in creating
balance in design and to emphasize their importance in user interaction.
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Trade Integration and Income Inequality in Former Soviet Countries

PhD Student Mesut M. Badur
Graduate School of Economics and Management, Ural Federal University

Dr. Kazi
Graduate School of Economics and Management, Ural Federal University

Abstract: A rapid integration by bilateral and multilateral trade, capital flows, labor migration,
information and technological diffusion cast critical implications to distribution of income and wealth
to the individual level. The transition of the former Soviet countries from a command to the market
economic system created many social classes through a skewed distribution of economic prosperity.
Given this backdrop, we investigate the role of trade integration to explain income inequality for 12
former Soviet countries for the years 1991-2019. Given the considerable heterogeneity across the
countries, time and reverse causality, we apply a novel method namely Panel Quantile Regression via
Moments (MM-QR) approach. Our empirical findings reveal that trade integration lessens income
inequality by promoting market incompletion to the global level, considering different economic
circumstances. We also observe that economic growth and income inequality follow an inverted U-
shaped relation. Besides, government spending widens the gap between rich and poor, perhaps through
the channel of poor institutions. We provide several policy implications.
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The Effect of Maternal Education on the Morbidity of Infectious Diseases Among
Children

Gokben Aydilek
Gebze Technical University, Department of Economics, Kocaeli, Turkey
Deniz Karaoglan Yurtseven

Gebze Technical University, Department of Economics, Kocaeli, Turkey

Abstract: This study aims to analyze the effect of maternal education on children’s probability to
contract infectious diseases mainly acute respiratory infections (ARI) and diarrhea which are quite
common among children. Previous literature suggests that there is a strong positive correlation
between the years of schooling of mothers and children’s overall health. By using “Turkish Health
Survey” data from the Turkish Statistical Institute (TurkStat) for 2019, contrary to the expectation, we
find that maternal education increases the chances of catching infectious diseases among children
between the ages of 0 and 6. When we check for the potential mechanism behind this surprising
adverse finding, our result suggests that the daycare center attendance of children is the possible
driving force since women with higher degrees of education are more likely to participate in
employment resulting in their children attending kindergarten more often. Therefore, considering both
the societal and financial burden of infectious disease prevalence, better policies and mediations

should be implemented.

Keywords: child health, maternal education, Turkey, acute respiratory infection, ARI, diarrhea
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